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THE CLAYMORE PROJECT

The Claymore Project is a content management system for the tourism industry designed to inbeefis® of information from
business and tourism operators across the country to their target audience.

Each business has their own unique user name and passwords and has free access to input artteipoiitemation, news,
events and images on a reahe basis.

The Claymore Project is being used across all areas of the tourism industry powering individual hotel websites or jpve\dditzg |
for tourism portals or destination marketing organizations.

The premise however remains simple the best infation available is directly from the source. The operatbiotel, golf course,
restaurant or visitor attractiorg remains in control of what is published and when it is published.

This guide has been designed to ensure that your business makes fufltheefanctions available through The Claymore Project

ACCESS

Theadministration panetan be accessday clicking on
www.theclaymoreproject.com/admin

and enteringthe unique user name and passwobelow.

User Name Password

There is a full online help facility whichyoan access immediately but the following notes may be of some assistance.


http://www.theclaymoreproject.com/admin

GENERAL

HELP FUNCTION
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METATAGS

There is the ability to update the metatags on each section of the content management system. The main requirement is for
accurate descriptions to be entered on the introduction page as this is the adbtid is most published.

However if The Claymore Project is driving an individual website the user has control of all the search engine tagsaequired
optimize each page separately.

The following information should helghen writing the tags

1 Title TagWrite the title tag based on your most important words and phrases in a sentence that describes effectively what
you are offeringVarythe title tags on the other maionontentpages of your website to reflect the message.

91 Description Meta TagThe descption Meta tag should give an insight into the content but it should also contain a couple
of the most important keywords.

1 Keywords Meta Tag Include all of your keywords in the keyword meta tag but you must not include any words that don't
appear in the pge text.Of the three tags this is arguably now the least important.



ADMINISTRATION

MY DETAILS

{
This section must be fully completed before the information will be displayed on the W

system. Please note that the telephone, email and fax sections shouldéeane number
2yted ' RRAGAZ2y It O2yidl O0da | yR ydaysecoddw OF y W®eHIRRSR Ay (KS
Business Overview &

BUSINESS OVERVIEGL8BAL METATAGS Global Meta Tags
Site Appearance
BUSINESS OVERVIEW | UPDATE WEBSITE COPY

I MANAGE IMAGES & FILES

This box has been added by request from third party users of The Claymore Project; this

section &ould be an overview of the businessvho, what, why, where, when and how in File Manager

a few simple sentences. Restricted to 800 characters or around one hundred words Gallery

mention business name, location and key activities. This section is incredssngysed Imagebank

as anintroduction to the featured business. l OPTIMISE WEBSITE

GLOBAL METATAGS ADVANCED META DATA
| TRAVEL 2.0

The Global metatags should reflect the Business Overview above and will be used where

that copy is also used. The explanation of metatags is given above. =AM MR

Travel 2.0 Accounts

SITE APPARNCE | NEWS & EVENTS
News
This section is only for admstration users who are using The Claymore Project to power ot
their own websites. If you are putting information into the database for third party or
: ) : | ADDONS
Channel websites this section be overlooked.
Contacts
Job Vacancies
Clicking on the Update @py will expand the menu list. Thiscalso be done by clicking on FAQs
Expand All at the bottom of this list. The following items will all appear Tour Packages

I PREMIUM ADDONS

Intreduction
[X] Backup Data & Files

[X] Contact Form
Messages

[X] Feature Pages
[X] Gliders
[X] Special Offers




INPUTTING TEXT

When inputting text into the main Update Website Copy Pages it is very similar to using Word or other word processifilgeools.
text sction has a series of tools across the top.

LF CLUB ADMIN

NISTRATION

Homepage P~
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FROBUCTION

stured Offer

itor Info

ib Facilities The course itself is a Open Championship Final Qualifying venue with a well deserved repu

iesifind Ad some of the best maintained greens in Scotland. The club has undergone considerable changes
past few years and not only has twenty seven holes with which to test the golfer but also h

2 15th Hole improved facilities in the clubhouse and professional’s shop.

zation

It is best not to use too many font styles and indeed we recommend not changing from Npfondleadings or titles use the drop
down and select Heading 4 as recommended for this purpose.

CopyandPaste: IBydz | NB dzaAy 3 O2Lk |yR LI &adS Al A& 62NIK y20Ay3a (KI
4SSd ¢2 NBY20S G(GKA& KA IKE EAKEKths KibremovelalPtivelydrinsiarkifeédve the/téxt clédni O |
Bulletscan be used in the same way as any word document; we would not recommend using indent at all but certainly only
infrequently;¢ KS aa2dzNDSé¢ odzidz2y |fft26a RSOSt2LISNE (2 4SS (KS O2R!
to be used butit is there for specific development use.

The lower line includes the standard Bold, italic and Underline functions. The AA button next to underline allows fdotext co

changes. Again this is something we would strongly recommend is not done. Tl tfais black and works best that way!
Coloured text can be most effutting!

Left align, centre and right align are all functional but again with some limited exceptions the content should be kefiéfatlit
status of left aligned.



LINKING

Yourweb content will benefit from
linking copy to relevant external
links. Links if written and inserted
properly can provide value to your
site visitor but also lead to
increased ranking by the search
engines.

It is best to write copy as a
sentenceand thenembed the link
behind the words or phrases
relating to the linkTo do this
firstly highlight the piece of copy
to be linked and then click thieink
Button ¢ a pop up box will open
asking you to enter the website
address you wish to link to. Enter
the UR. and then click o®K

We alsorecommend selecting New Winddnom i KS RNR L] R2gY
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Ayrshire is world famous for its golf coursWsts three Open
Ailsa at Turnberry, Prestwick and Royal Troof and it was recehtly announced that The Open

Championship will indeed return to Ayrshire at Turnberry in 2009.

In addition there are a host of quality links courses such as Kilmarnock Barassie, Glasqow Gailes,
Western Gailes, The Dundonald, lrvine Bogside, West Kilbride, the Turnberry Kintyre and Prestwick

St Nicholas.

In Ayr and Troon you'll find three of the best muncipal courses in the
country at Lochgreen and Darley and Belleisle in addition there are

other additional public golf courses run by the local councils the length of !

the county.

Other inland courses also provide a challenge including the excellent
Brunston Castle near Turnberry or Loudoun Gowf Club just outside
Kilmarnock. Prestwick also has a third course, the inland layour at St
Cuthbert's.

Championship courses The
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down your webpageClick the Tab titled Target and select New Window from the drop down list

hyOS

& mezligrick ®2and the link will be uploaded.

| tink Info [ Target | Upload [ Advanced

TION

SITE COPY

: © Link

| Link Type :
URL v

Protocol URL

hitp:// -

In addition)

prestwickg

In Ayr and
country at

~ [k o | Target [ Upload [ Advanced |

- d
Champiori  New Window (_blank)

In addition|

In Ayr and

o Target Target Frame Name
v _blank

Other inlar
Brunston
Kilmarnock

Coap

Prestwick also has athird course, the infand layourat St




UPLOAD IMAGES

Clicking the landscape picture icon allows youptoad images Click the icon and a pop up window will open; to upload an image

Ot A01 a.NRgaS { SNIBSNE ¢ KA Odgesgsaeiséctioy elow far ndGrg infarraataN) If ol haSe the imade 3 S
already uploaded into your Images folder you can just click on it and ugldambt click onUploadand thenBrowseto find the

image from your computer. Once you have selected the initaggn then be uploaded into your webpage by clicking Upload

Selected File.

You will be returned to the Image Properties Pop Up Bgas
(on the right) Image Properties

Image Info | Link | Upload | Advanced |

Alternative Textshould be completed with a short
description of the photograph. This helps search engir§ URL

find images. For example Barassie Links, AyrsHire 7 |_Browse Server |
Hole Altemative Text
The width of the image is important in how it sits and Preview
can be manually set. For third party websites we suggq “/idth e Lorem ipsum dolor sit amet, consectetuer  *
not being too fancy with image layout and strongly Height 33{'&'2:&% Z&';;i‘ﬂ:;:ggﬁ;gurgghs 3
recommend a consistent size ofagpe probably 160 or o Vivamus diam purus, cursus a, commodo
maximum 200 width. The height will be automatically T non, facilisis vitae, nulla. Aenean dictum
: . pace lacinia tortor. Nunc iaculis, nibh non
adjusted to keep the perspective. VSpace iaculis aliquam, orci felis euismod neque,
sed ornare massa mauris sed velit. Nulla
Normally leave border, Hspace and Vspace blank; Aliq Align ¥ | pretium mi et risus. Fusce mi pede,
we would recommend being set to the right for tempor id, cursus ac, ullamcorper nec,
enim. Sed tortor. Curabitur molestie. Duis _ ~

standard images although it is possible to adphés and
have images set anywhere. Right aligned ensures tha
template pages the text flows and is not interrupted b
erratic images. You can also create a link directly from
the image into another website; click on the Link Tab and type in the URHimglhis time the http:// before the www. And again
set the target as New Window.

Once complete hit OK.

The last three buttons on the line are Insert Tablables can be problematic in layouts and where possible should be avoided;
Insert Line is useftibr breaking up text on pages and simply inserts a solid line below a piece of copy; the last one allows insertion
of non standard characters into the text.



UPDATEACCOMMODATIORBOPY

When you click on Updat&ccommodatiorcopy the menu will be expaed out ¢ see belowg and all the fields can be managed

using the lessons learned above

HOTEL ADMIN
ADMINISTRATION =

| UPDATE WEBSITE COPY

INTRODUCTION
Accommodation / Rooms
Wining & Dining
Rates

Facilities

*Drinks
*Entertainment
*Sport

*Club / Late Night
*Staff / Team
Weddings & Functions
Attractions

Golf

Location

Offers

Opening Hours
Privacy Statement
Data Protection

Custom Pages £89

I MANAGE IMAGES & FILES

| OPTIMISE WEBSITE
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INTRODUCTION

This section is intended to give an overview of #teommodatiorand

facilities and should be written to encompass the main selling points of the
business It should mention location, style @iccommodation benefits and

where appropriate special offers. This section should be around 200 words in
length. If featuring images we would always recommend that the images are
160 pixels in width and right alignedt the largest 200 pixels. By keeping the
images to the right the flow of text is not broken.

META TAGS

There is a MetaTags button below the main section. Click on this to open and
then add and edit the copy. These metatags will be used as the main tags for
any web pages using the information and we recommend you take ten
minutes to complete them. There is a help icon (the question mark) which

will assist in writing these tags to maximise searches

ACCOMMODATION / ROGM

Accommodation providers should completés using descriptions of the

style and diversity of accommodation offered. General copy about the rooms,
views, facilities and should be written as an appealing narrative for the
customer.

WINING & DINING

This section should be an overview of the dinfiagjlities offered in the
property ¢ restaurants, bars, room service, dining times should all be
described briefly. In addition menus and function information can be dropped
in as a PDF link.



RATES

ADMINISTRATION

I UPDATE WEBSITE COPY

Introduction Rates per room per night:
Accommodation / Rooms Add Rate
Wining & Dining

RATES

Facilities

*Drinks

*Entertainment
*Sport
*Club / Late Night

Multiple night stays should be converted to per room per night.

*Staff / T Room/Package name (a) (required)

a eam

Weddings & Functions 250.00

Attractions Description:

Golf Deluxe King , large rooms with spa baths and »
special showers. -

Location 3

off Room/Package name (a) (required)

ers

Opening Hours 180.00

Privacy Statement Destipton

Data Protection

King size double or gqueen double ~

Custom Pages £E2
2 Room/Package name (a) (required)

MANAGE IMAGES & FILES

OPTIMISE WEBSITE

Description:

TRAVEL 2.0 Double for single occ '-

Room/Package name (a) (required)

BUDONS [fwin | 180.00

PREMIUM ADDONS

|
I
l
| NEWS & EVENTS
l
|

Description:

Twin Room in Coachmans and Smithy's -
Expand All | Collapse All ¥

CKAA aSO0GA2y Aa 2LIA 2 yhpldted.lit Wilkbe Rpldied yhQune 200 ljvitlz/a NSy interfacednShe €cReduled
upgrade.

In the meantime, accommodation providers can add as many rates as they wish using the add rates function. Once added they ca
be amended; the package should be givemname and must have a rate against it

FACILITIES

Freezer

(Y] Fulorinks Licence
[RY  wairdryer in Bedrooms
3 Hi-Fi

= Indoor Swimming Pool
\@ Laundry Complex
@  toundry service

(B Leisure racilties

[R)  vimited Parking

[  tinen provided

}!J Lounge

This section indicates the facilities on offer on the premises and combines a descriptive text bg
with a tick box. Simply tick all the services on offer on the premises (please do not tick golf co
& 2dz R2 Yy Qi Thi textiBox shgUl8 blela positive description of what the accommodation
offers in general terms highlighting the unique selling points.

WEDDINGS & FUNCTIONS

This section is not currently active on any third party websites and doesesat to be completed.




ATTRACTIONS

This is a standard text box which should feature things to see and do around the area. This can include images and ifhyperlinks
wanted.

It is useful to use links in the body text rather than just a straight list of §iitkis better for the search engines but more
importantly it provides the guest with an understanding of your preferences in a narrative. Try to suggest places tothésit fo
family, or group or couples. Think of the target audience for the attractiontise area and use the narrative to sell the short break.
If you package or have special offers with providers they should be promoted here.

GOLF

This should be used in the same way as the attractions box above and feature the preferred coursesdoomima@dation
provider. If there are any deals for tee time bookings highlight them here and link back to the golf course to maxingse traff
Similarly golf breaks and packages should be highlighted her along with facilities and services that may dbéodfiergolfer such
as transfers, drying room, tee time bookings or anything else for the particular market. Highlight why you make the diffetaac
visiting golfer.

LOCATIONGETTING HERE

This section complements the Google Map that is built inewebsite. This should give clear and concise directions to the
accommodatiorby Road on main routes. Where appropriate rail, air and sea access links should be promoted to highlight the ease
of access to th@remisedfor visitors from further afieldGiveas much detail as possible for the visitor.

OFFERS

The featured offer section will be replaced and upgraded in the June update and therefore does not require completion.

OPENING HOURS

The opening hours section will be replaced and upgraded in the Juregeipdd therefore does not require completion.

PRIVACY STATEMENT

There is a standard privacy statement inserted into each site déficaommodation providdnas its own policy this can be updated
here. There is no requirement to complete this section catiye

DATA PROTECTION

Like the above Privacy Statement, there is a standard privacy statement inserted into eactasiscddbmmodation providdras its
own policy this can be updated here. There is no requirement to complete this section currently.

CUSOM PAGES

Custom Pages are only available to those subscribed to Sitebuilde€&mntact us for more information should you wish to use The
Claymore Project to power your own website



MANAGEIMAGES AND FILES

This section allows users to upload images filed for use on the website. The process is quite simple to achieve.

FILE MANAGER

To upload images, document or PDF files
click on File Manager. This will open a new
window with three folders

1 Files

T Images

1 Flash
FILES
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information or booking forms or menus

simply click on Files to highlight it. Then

selectUpload to locate the fileclick the

Browse button and locate the file you wish to upload from your own computer. Once foundJplicd Selected FileAnd the file
will be uploaded to the server.

IMAGES

The same procedure is followed when uploading images. Highlight Images; click Upload; Browse your computer; Click Upload
Selected File. These images will now be stored on the server for use in any of the abovessEutie is more detail in the section
above.

GALLERY

This section is now redundant and is only used for older client sites. It will be fully disabled shortly.

IMAGEBANK

This section is now redundant and is only used for older client sites. It willlpelfsdbled shortly.

OPTIMISE WEBSITE

GLOBAL METATAGS

This section is superfluous faccommodation providersAll metatag information should be entered in each section as highlighted
above.



