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THE CLAYMORE PROJECT: 

The Claymore Project is a content management system for the tourism industry designed to increase the flow of information from 

business and tourism operators across the country to their target audience. 

Each business has their own unique user name and passwords and has free access to input and update their information, news, 

events and images on a real time basis. 

The Claymore Project is being used across all areas of the tourism industry powering individual hotel websites or providing live data 

for tourism portals or destination marketing organizations. 

The premise however remains simple the best information available is directly from the source. The operator ς hotel, golf course, 

restaurant or visitor attraction ς remains in control of what is published and when it is published.  

This guide has been designed to ensure that your business makes full use of the functions available through The Claymore Project 

ACCESS: 

The administration panel can be accessed by clicking on  

www.theclaymoreproject.com/admin 

 and entering the unique user name and password below. 

User Name  Password  

There is a full online help facility which you can access immediately but the following notes may be of some assistance. 

http://www.theclaymoreproject.com/admin


 

GENERAL 

HELP FUNCTION 

¢ƘǊƻǳƎƘƻǳǘ ǘƘŜ ǇŀƎŜǎ ǘƘŜǊŜ ŀǊŜ ƘŜƭǇ ƛŎƻƴǎΦ /ƭƛŎƪ ƻƴ ǘƘŜ vǳŜǎǘƛƻƴ aŀǊƪ ŀƴŘ ȅƻǳΩƭƭ find some hints and tips on best practice. 

METATAGS 

There is the ability to update the metatags on each section of the content management system. The main requirement is for 

accurate descriptions to be entered on the introduction page as this is the section that is most published. 

However if The Claymore Project is driving an individual website the user has control of all the search engine tags required to 

optimize each page separately. 

The following information should help when writing the tags. 

¶ Title Tag: Write the title tag based on your most important words and phrases in a sentence that describes effectively what 

you are offering. Vary the title tags on the other main content pages of your website to reflect the message. 

¶ Description Meta Tag: The description Meta tag should give an insight into the content but it should also contain a couple 

of the most important keywords. 

¶ Keywords Meta Tag: Include all of your keywords in the keyword meta tag but you must not include any words that don't 

appear in the page text. Of the three tags this is arguably now the least important.



 

ADMINISTRATION 

MY DETAILS 

This section must be fully completed before the information will be displayed on the 

system. Please note that the telephone, email and fax sections should feature one number 

ƻƴƭȅΦ !ŘŘƛǘƛƻƴŀƭ ŎƻƴǘŀŎǘǎ ŀƴŘ ƴǳƳōŜǊǎ Ŏŀƴ ōŜ ŀŘŘŜŘ ƛƴ ǘƘŜ ά!ŘŘ hƴǎέ ǎŜŎǘƛƻƴ ς see below 

BUSINESS OVERVIEW & GLOBAL METATAGS 

BUSINESS OVERVIEW  

This box has been added by request from third party users of The Claymore Project; this 

section should be an overview of the business ς who, what, why, where, when and how in 

a few simple sentences. Restricted to 800 characters or around one hundred words 

mention business name, location and key activities. This section is increasingly being used 

as an introduction to the featured business. 

GLOBAL METATAGS 

The Global metatags should reflect the Business Overview above and will be used where 

that copy is also used. The explanation of metatags is given above. 

SITE APPEARANCE 

This section is only for administration users who are using The Claymore Project to power 

their own websites. If you are putting information into the database for third party or 

Channel websites this section be overlooked. 

 

Clicking on the Update Copy will expand the menu list. This can also be done by clicking on 

Expand All at the bottom of this list. The following items will all appear 



INPUTTING TEXT 

When inputting text into the main Update Website Copy Pages it is very similar to using Word or other word processing tools. The 

text section has a series of tools across the top. 

 

It is best not to use too many font styles and indeed we recommend not changing from Normal ς for headings or titles use the drop 

down and select Heading 4 as recommended for this purpose. 

Copy and Paste: If yƻǳ ŀǊŜ ǳǎƛƴƎ ŎƻǇȅ ŀƴŘ ǇŀǎǘŜ ƛǘ ƛǎ ǿƻǊǘƘ ƴƻǘƛƴƎ ǘƘŀǘ ŀƴȅ ƛƳǇƻǊǘŜŘ ǘŜȄǘ ǿƛƭƭ ŎƻƳŜ ǿƛǘƘ άŦƻǊƳŀǘǘƛƴƎέ ǘƘŀǘ ȅƻǳ ŎŀƴΩǘ 

ǎŜŜΦ ¢ƻ ǊŜƳƻǾŜ ǘƘƛǎ ƘƛƎƘƭƛƎƘǘ ǘƘŜ ƛƳǇƻǊǘŜŘ ǘŜȄǘ ŀƴŘ ŎƭƛŎƪ ǘƘŜ άEraserέ ς this will remove all the gremlins and leave the text clean. 

Bullets can be used in the same way as any word document; we would not recommend using indent at all but certainly only 

infrequently; ¢ƘŜ άǎƻǳǊŎŜέ ōǳǘǘƻƴ ŀƭƭƻǿǎ ŘŜǾŜƭƻǇŜǊǎ ǘƻ ǎŜŜ ǘƘŜ ŎƻŘŜ ǳǎŜŘ ǘƻ ŎƻƴǾŜǊǘ ǘƘŜ ǘŜȄǘ ǘƻ ŀ ǿŜōǇŀƎŜΦ ¢ƘŜǊŜ ƛǎ ƴƻ ƴŜŜŘ ŦƻǊ ǘƘƛǎ 

to be used but it is there for specific development use. 

The lower line includes the standard Bold, italic and Underline functions. The AA button next to underline allows for text colour 

changes. Again this is something we would strongly recommend is not done. The default text is black and works best that way! 

Coloured text can be most off-putting! 

Left align, centre and right align are all functional but again with some limited exceptions the content should be left in the default 

status of left aligned. 



LINKING  

Your web content will benefit from 

linking copy to relevant external 

links. Links if written and inserted 

properly can provide value to your 

site visitor but also lead to 

increased ranking by the search 

engines. 

It is best to write copy as a 

sentence and then embed the link 

behind the words or phrases 

relating to the link. To do this 

firstly highlight the piece of copy 

to be linked and then click the Link 

Button ς a pop up box will open 

asking you to enter the website 

address you wish to link to. Enter 

the URL and then click on OK.  

We also recommend selecting New Window from ǘƘŜ ŘǊƻǇ Řƻǿƴ ƭƛǎǘ ŜƴǎǳǊƛƴƎ ǘƘŀǘ ǿƘŜƴ ŀƴȅƻƴŜ ŎƭƛŎƪǎ ǘƘŜ ƭƛƴƪ ǘƘŜȅ ǿƻƴΩǘ ŎƭƻǎŜ 

down your webpage. Click the Tab titled Target and select New Window from the drop down list 

hƴŎŜ ȅƻǳΩǾŜ Řƻne this click OK and the link will be uploaded.



 

 

UPLOAD IMAGES 

 Clicking the landscape picture icon allows you to upload images. Click the icon and a pop up window will open; to upload an image 

ŎƭƛŎƪ ά.ǊƻǿǎŜ {ŜǊǾŜǊέ ǿƘƛŎƘ ǿƛƭƭ ƴƻǿ ƻǇŜƴ ȅƻǳǊ CƛƭŜ aŀƴŀƎŜǊ Ǉages (see section below for more information) If you have the image 

already uploaded into your Images folder you can just click on it and upload ς if not click on Upload and then Browse to find the 

image from your computer. Once you have selected the image it can then be uploaded into your webpage by clicking Upload 

Selected File. 

You will be returned to the Image Properties Pop Up Box 

(on the right) 

Alternative Text should be completed with a short 

description of the photograph. This helps search engines 

find images. For example Barassie Links, Ayrshire 7
th
 

Hole. 

The width of the image is important in how it sits and 

can be manually set. For third party websites we suggest 

not being too fancy with image layout and strongly 

recommend a consistent size of image probably 160 or 

maximum 200 width. The height will be automatically 

adjusted to keep the perspective. 

Normally leave border, Hspace and Vspace blank; Align 

we would recommend being set to the right for 

standard images although it is possible to adjust this and 

have images set anywhere. Right aligned ensures that in 

template pages the text flows and is not interrupted by 

erratic images. You can also create a link directly from 

the image into another website; click on the Link Tab and type in the URL including this time the http:// before the www. And again 

set the target as New Window. 

Once complete hit OK. 

The last three buttons on the line are Insert Table ς tables can be problematic in layouts and where possible should be avoided; 

Insert Line is useful for breaking up text on pages and simply inserts a solid line below a piece of copy; the last one allows insertion 

of non standard characters into the text. 



 

UPDATE ACCOMMODATION COPY 

When you click on Update Accommodation copy the menu will be expanded out ς see below ς and all the fields can be managed 

using the lessons learned above 

INTRODUCTION 

This section is intended to give an overview of the accommodation and 

facilities and should be written to encompass the main selling points of the 

business. It should mention location, style of accommodation, benefits and 

where appropriate special offers. This section should be around 200 words in 

length. If featuring images we would always recommend that the images are 

160 pixels in width and right aligned - at the largest 200 pixels. By keeping the 

images to the right the flow of text is not broken. 

META TAGS 

There is a MetaTags button below the main section. Click on this to open and 

then add and edit the copy. These metatags will be used as the main tags for 

any web pages using the information and we recommend you take ten 

minutes to complete them. There is a help icon (the question mark) which 

will assist in writing these tags to maximise searches 

ACCOMMODATION / ROOMS 

Accommodation providers should complete this using descriptions of the 

style and diversity of accommodation offered. General copy about the rooms, 

views, facilities and should be written as an appealing narrative for the 

customer. 

WINING & DINING 

This section should be an overview of the dining facilities offered in the 

property ς restaurants, bars, room service, dining times should all be 

described briefly. In addition menus and function information can be dropped 

in as a PDF link..  



RATES 

¢Ƙƛǎ ǎŜŎǘƛƻƴ ƛǎ ƻǇǘƛƻƴŀƭ ŀƴŘ ŘƻŜǎƴΩǘ ǊŜǉǳƛǊŜ ǘƻ ōŜ Ŏƻmpleted. It will be replaced in June 2009 with a new interface in the scheduled 

upgrade. 

In the meantime, accommodation providers can add as many rates as they wish using the add rates function. Once added they can 

be amended ς the package should be given a name and must have a rate against it 

FACILITIES 

This section indicates the facilities on offer on the premises and combines a descriptive text box 

with a tick box. Simply tick all the services on offer on the premises (please do not tick golf course if 

ȅƻǳ ŘƻƴΩǘ ƘŀǾŜ ƻƴŜΗύ. The text box should be a positive description of what the accommodation 

offers in general terms highlighting the unique selling points. 

WEDDINGS & FUNCTIONS 

This section is not currently active on any third party websites and does not need to be completed. 



ATTRACTIONS 

This is a standard text box which should feature things to see and do around the area. This can include images and hyperlinks if 

wanted. 

It is useful to use links in the body text rather than just a straight list of links ς it is better for the search engines but more 

importantly it provides the guest with an understanding of your preferences in a narrative. Try to suggest places to visit for the 

family, or group or couples. Think of the target audience for the attractions in the area and use the narrative to sell the short break. 

If you package or have special offers with providers they should be promoted here. 

GOLF 

This should be used in the same way as the attractions box above and feature the preferred courses for the accommodation 

provider. If there are any deals for tee time bookings highlight them here and link back to the golf course to maximise traffic. 

Similarly golf breaks and packages should be highlighted her along with facilities and services that may be offered to the golfer such 

as transfers, drying room, tee time bookings or anything else for the particular market. Highlight why you make the difference to the 

visiting golfer. 

LOCATION/ GETTING HERE 

This section complements the Google Map that is built into the website. This should give clear and concise directions to the 

accommodation by Road on main routes. Where appropriate rail, air and sea access links should be promoted to highlight the ease 

of access to the premises for visitors from further afield. Give as much detail as possible for the visitor. 

OFFERS 

The featured offer section will be replaced and upgraded in the June update and therefore does not require completion. 

OPENING HOURS 

The opening hours section will be replaced and upgraded in the June update and therefore does not require completion. 

PRIVACY STATEMENT 

There is a standard privacy statement inserted into each site. If an accommodation provider has its own policy this can be updated 

here. There is no requirement to complete this section currently. 

DATA PROTECTION 

Like the above Privacy Statement, there is a standard privacy statement inserted into each site. If an accommodation provider has its 

own policy this can be updated here. There is no requirement to complete this section currently. 

CUSTOM PAGES 

Custom Pages are only available to those subscribed to Sitebuilder Pro. Contact us for more information should you wish to use The 

Claymore Project to power your own website 



 

MANAGE IMAGES AND FILES 

This section allows users to upload images and files for use on the website. The process is quite simple to achieve. 

FILE MANAGER 

To upload images, document or PDF files 

click on File Manager. This will open a new 

window with three folders  

¶ Files 

¶ Images  

¶ Flash 

FILES 

¢ƻ ŀŘŘ ǿƻǊŘ ŘƻŎǳƳŜƴǘǎ ƻǊ t5CΩǎ ǿƛǘh 

information or booking forms or menus 

simply click on Files to highlight it. Then 

select Upload; to locate the file click the 

Browse button and locate the file you wish to upload from your own computer. Once found click Upload Selected File. And the file 

will be uploaded to the server. 

IMAGES 

The same procedure is followed when uploading images. Highlight Images; click Upload; Browse your computer; Click Upload 

Selected File. These images will now be stored on the server for use in any of the above sections. There is more detail in the section 

above. 

GALLERY 

This section is now redundant and is only used for older client sites. It will be fully disabled shortly. 

IMAGEBANK 

This section is now redundant and is only used for older client sites. It will be fully disabled shortly. 

OPTIMISE WEBSITE 

GLOBAL METATAGS 

This section is superfluous for accommodation providers. All metatag information should be entered in each section as highlighted 

above. 


