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NEWS RELEASE

Thursday 17 February 2011

FOR IMMEDIATE RELEASE

SPAA SURVEY RESULTS SHOWED STRENGTH OF FEELING AGAINST AA GDS CHARGE

	The SPAA has welcomed the announcement by American Airlines, that the US carrier is not to go ahead with the threatened introduction of a booking charge on AA bookings made and ticketed on Travelport’s Galileo and Worldspan GDSs, referencing the results of a recent Member survey which demonstrated ‘overwhelmingly negative feeling’ towards the airline’s ‘direct connect’ facility. 


Kevin Thom - SPAA Vice President and Air Committee Convenor, responding to the AA announcement, has said, “Having strongly protested against the proposed introduction of this regressive charge, along with our colleague travel bodies, we are pleased to see that common sense has prevailed on this issue. As we have always maintained - GDS is fundamentally the most efficient distribution system available, providing a proven and neutral mechanism for the display and booking of air travel by whichever channel – TMCs, online agents or others. American Airlines were attempting to force an unwanted and unnecessary solution – Direct Connect – onto customers, regardless of their booking channel preference, with a financial penalty for ‘non-compliance’.”

“The strength of feeling against both ‘direct connect’ and the charge amongst our Members was amply demonstrated by the results of our recent Member Survey on the issue.” Kevin Thom 

- over -

- continued -

asserted. “We survey Members on a regular basis, in preparation for meetings with our Associate partners, and this one was conducted in advance of a recent meeting with Travelport. We were able to convey back to American Airlines, via Travelport, the overwhelming dissatisfaction felt by SPAA Member TMCs – 70% of respondents confirmed they would not be using ‘direct connect’; nearly 83% confirmed they would have no choice but to pass the charge on to their customers, and a massive 95% of respondents indicated that they would either not recommend, or book only on demand, or actively sell away from American Airlines, should the charge go ahead. Whilst not wishing either to sound complacent, or to say ‘we told you so’ – in the very likely event that this strength of feeling prevailed amongst UK TMCs, it’s hardly surprising American Airlines have shelved this regressive move.”

“Of course,” he concluded, “the dispute between AA and Travelport continues, and has yet to come to court. Rest assured, though, the SPAA will continue to watch developments carefully. For the Association and our Members, full, neutral and comprehensive inventory, displayed on and sold via GDS, is a working and effective solution – not a problem – and we will defend it vigorously! This dispute was the catalyst for the formation of the OAAT (Open Allies For Airfare Transparency), of which the SPAA is a Founder Member, and the OAAT’s mission – ‘to urge major airlines to share all of their fare and ancillary fee information through the distribution systems they currently use and not to circumvent those systems through new, untested, and potentially costly ‘direct connect’ approaches’ will be pursued assertively, regardless of the outcome of the AA / Travelport dispute.” 



FOR MORE INFORMATION, PLEASE CONTACT

Kevin Thom - SPAA Vice President
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