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Friday 21 January 2011

FOR IMMEDIATE RELEASE

SPAA – FOUNDING MEMBER OF AIRFARE TRANSPARENCY BODY

Association joins 115 organisations, including ASTA, BTC and major Corporates, to lobby airlines on GDS distribution

	The SPAA has joined more than 100 travel bodies – such as the Business Travel Coalition (BTC), and major corporate organisations – such as Dell, Oracle and News Corp, in founding the Open Allies for Airfare Transparency.

The newly-created OAAT has been brought about by the recent imposition, by American Airlines, of a US$10 per sector charge on air tickets bought via the global GDS Travelport, and its concurrent roll-out of its new Direct Connect online booking facility. The new organisation’s mission – described in its first Press Statement yesterday (copy attached) is “ ... to urge major airlines to share all of their fare and ancillary fee information through the distribution systems they currently use and not to circumvent those systems through new, untested, and potentially costly ‘direct connect’ approaches.” 

Comments Kevin Thom, SPAA Vice President and Air Committee Convenor, “GDS is fundamentally the most efficient distribution system available, providing a proven and neutral mechanism for the display and booking of air travel by whichever channel – TMCs, online agents or others. American Airlines are attempting to force an unwanted and unnecessary solution – Direct Connect – onto customers, regardless of their booking channel preference, and the penalty for ‘non-compliance’ for Scottish travellers is a potential additional cost of $40, for example, on an Edinburgh – Chicago via London round trip, booked and ticketed through Travelport.”

- over -
- continued –

“Where American Airlines treads, who will follow? This could be a defining moment in the history of air travel distribution, and we are more than ready, in the SPAA, to take our place alongside our colleague organisations globally, to fight our corner on behalf of our Members and our corporate clients!”

  
As part of its initial and educational efforts, Open Allies released the first in a series of ‘white papers’ on the technological, financial, and policy issues involved. That analysis, ‘Customized Services and Comparison Shopping: Preserving Price Transparency in the Age of Unbundled Airline Services,’ is available on the Open Allies website at www.faretransparency.org.




FOR MORE INFORMATION, PLEASE CONTACT

Kevin Thom - SPAA Vice President

telephone 01224 772828  /  kthom@qabt.co.uk 

Brian Potter – SPAA President

telephone 0141 427 6500  /  bpotter@clydetravel.com
PRESS STATEMENT
For Immediate Release
January 20, 2011
 

NATION’S LARGEST TRAVEL COMPANIES CALL ON AIRLINES TO DISCLOSE FARES/FEES IN CURRENT SYSTEMS,PROTECT COMPARISON SHOPPING
More than 115 Founding Members of Open Allies for Airfare Transparency Include Largest U.S. Travel Sellers, Major TradeOrganizations, Corporate Travel Departments from Companies Including Dell, Oracle, News Corp.
WASHINGTON, D.C. – January 20, 2011 – More than 115 of the nation’s largest travel companies and organizations today launched Open Allies for Airfare Transparency, an industry-wide effort to urge major airlines to share all of their fare and ancillary fee information through the distribution systems they currently use and not to circumvent those systems through new, untested, and potentially costly “direct connect” approaches.

Founding members of the Open Allies coalition include many of the nation’s largest travel agencies, travel management companies, corporate travel departments, online travel agencies, global distribution systems, and travel trade organizations. Among the founding members are:

· Many of the nation’s largest travel sellers, including 20 of the 53 companies with annual sales of more than $100 million on Travel Weekly’s 2010 “Power List.”

· Corporate travel departments for many of the world’s largest companies, including Oracle (#13 on the Corporate Travel 100 list compiled by Business Travel News), Dell (#35), News Corp. (#70), Logitech, Sapient, Sodexo, and Textron, among others.

· Trade associations representing broad segments of the travel industry, including the American Society of Travel Agents, Business Travel Coalition, European Technology and Travel Services Association, Interactive Travel Services Association, and The Scottish Passenger Agents' Association.

“Hidden fees and closed airline systems are forcing millions of consumers to ‘fly blind’ when making their travel arrangements,” said Andrew Weinstein, director of the Open Allies coalition. “When you can’t see the full price of tickets or compare them among airlines, you lose the greatest benefit of our modern travel system and the benefits of price competition among the airlines. Some airlines want to turn back the clock to the days of proprietary reservation systems, silos of closed data, and one-off displays without price comparisons. Consumers deserve the ability to compare prices across airlines, and Open Allies will work to ensure they continue to have it.”

The coalition plans to work with stakeholders across the travel industry to advocate on behalf of price transparency and full access to airline pricing and fee information. 

“Untested, incomplete and costly direct connect systems are not a good idea,” said Kevin Mitchell, Chairman of the Business Travel Coalition. “Through Open Allies, travel industry organizations, individual distribution system participants and corporate travel managers are providing the leadership and analysis that indicates direct connect will not usher in better, cheaper, faster travel solutions, but rather will reduce price competition and reintroduce to the industry and consumers the inefficiencies and opaqueness of the 1970s air ticket purchasing environment.”

As part of its educational efforts, Open Allies released the first in a series of “white papers” on the technological, financial, and policy issues involved. That analysis, “Customized Services and Comparison Shopping: Preserving Price Transparency in the Age of ‘Unbundled’ Airline Services,” is available on the Open Allies website.

“Travel agents are the front-line advocates for travelers, and those agents – from mom-and-pop travel agencies to the largest travel companies in the world – are overwhelmingly opposed to hidden fares or any system that reduces price transparency,” said Paul Ruden, Senior Vice President of the American Society of Travel Agents. “Our members are some of the airlines’ closest partners. We hope the airlines reconsider the more fragmented direct connect approach and work with us to make all of their fares and fees available to all travelers through the systems the travelers themselves choose to use.”

For more information and a full list of coalition members, please visit www.faretransparency.org.

About Open Allies for Airline Transparency
Open Allies for Airfare Transparency, a coalition representing all of the stakeholders in the travel booking industry, works to promote price transparency and full access to airline pricing and fee information. Learn more about the Open Allies coalition and join the campaign to preserve comparison shopping and competition in air travel at www.faretransparency.org or on Twitter at @openairfare. 
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